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‘Good Trouble’
Voter Awareness 
March and Rally 

The Transformative Justice
Coalition, Rainbow PUSH  and
LOCAL community leaders PAR-
TICIPATED IN  the John Lewis

“Good Trouble” Voter Aware-
ness March TUESDAY.  THE

MARCHERS, INCLUDING THOSE
STANDING ON TNIS BUS,  CARA-

VANED FROM THE  MLK  
(continued on page 3) 
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The Black Women’s Round-
table (BWR), an intergenerational
public policy network formed by
the National Coalition on Black
Civic Participation (NCBCP) and
ESSENCE, the number one
media company dedicated to
Black women, released their 6th
annual “Power of the Sister Vote”
poll. According to its creators, the
poll is designed to “gauge the po-
litical concerns, attitudes and
opinions of Black women across
the country.”

Poll results were previously an-
nounced during the Congres-
sional Black Caucus Conference.

However, this year’s results
were delayed in order to capture
insights on the impact of COVID-
19 and attitudes on the historic
nature of having a Black woman
on a national ticket.

Similar to prior polls, the survey
shows that political involvement
among Black women continues
to remain strong. However, the
2020 poll reveals that by a much
wider margin than 2019, the sin-
gle biggest issue Black women
feel is a significant threat to U.S.
Democracy is “Racism/Rise in
Hate Crimes.”

The 2020 BWR/ESSENCE 
Poll shows that:

● Black women are over-
whelmingly concerned about sur-
vival, safety and stability when it
comes to issues impacting Black
communities.

● The overall top three issues
Black women believe are ad-
versely impacting US Democracy
are Racism/Rise in Hate Crimes;
Corruption in Government; and
Voter Suppression.

● Black women identify “reduc-

ing structural/systemic racism”
and “policing and criminal justice
reform” as the top two issues
they want presidential candidates
to commit to addressing to win
their vote, followed by “Eradicat-
ing COVID-19” and “Protecting
the safety net (Medicaid,
Medicare, Social Security).”

The poll also shows if the 2020
Presidential Election were held
today, Black women would over-
whelmingly favor the Biden/Har-
ris Ticket (90%). Respondents
gave the current president a fail-
ing grade for the fourth straight
year (80%).

Black women’s confidence in
the Democratic Party dropped
slightly and remains greatly im-
pacted by generational divides.
Still, the majority of Black women
in all age groups agree that De-
mocrats best represent their in-
terests, with 87% of Black
women 55 and over, 58% of
Black women 25-35, and 60% of
Black women 18-24 agreeing.

Regarding their voting plan,
Black women are especially likely
to vote by mail/absentee ballot
(41%) or vote early in person
(35%).

Additionally, the survey reveals
higher levels of voter enthusiasm
due to the Supreme Court hang-
ing in the balance.

According to Melanie L. Camp-
bell, President of the National
Coalition on Black Civic Partici-
pation and Convener of the Black
Women’s Roundtable, “The 2020
BWR/ESSENCE Poll is a reflec-
tion of the activity we are seeing
on the ground. Black women
have continually shown their
commitment to advocacy and

voter protection all over the coun-
try. This is the third year in a row
the Rise in Racism and Hate
Crimes has registered as a top
concern. (Since 2017) we have
seen a shift from more aspira-
tional concerns to those rooted in
survival and security. The dispro-
portionate impact of the pan-
demic and the racial reckoning
has solidified this trend.”

“There is absolutely no ques-
tion of the power of Black women
in driving major social and com-
munity change – and Election
2020 is no different as one of the
most important ever for Black
women and communities in the
United States, especially in the
face of an unprecedented pan-
demic, economic instability, po-
lice brutality, social unrest and
more as Black women focus on
keeping our families healthy, safe
and prosperous,” said Caroline
Wanga, Interim CEO of
ESSENCE Communications, Inc.

“With our multi-platform cover-
age at the cusp of one of the
most historic elections in our life-
time—including a regular column
and our new digital cover featur-
ing vice-presidential nominee Ka-
mala Harris and the stories of the
Black women leading the Harris-
Biden campaign.

‘Sisters’ view racism, hate
crimes as key issues in 2020

Saniya Gay, Miss Juneteenth (Delaware) was crowned the 1st Na-
tional Miss Juneteenth in Memphis, TN.recently.  National June-
teenth Observance Foundation (NJOF) affiliates from across the
country were present for the first national gathering. First runner
up was Miss Juneteenth (Nevada),  Aniyah Brown and second
runner up was Miss Juneteenth Florida- Helena Chambers/
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Statute ON KING DRIVE TO THE  Clinton & Bernice Rose

Center. The event WAS designed to restore African

American voter turnout to the historic highs of

2008 and 2012. Voter education,  awareness, and mo-

bilization are foundational to an unprecedented

level of participation in Milwaukee.

During what might be considered one of the most

challenging times in the history of constitutional

democracy, civilians are being asked to come to-

gether to raise awareness and celebrate the impor-

tance of voting. 

SAID STATE SENATOR LENA TAYLOR: “Future generations

depend on us to educate and empower.   It is ever

more important for ALL of us who bear the burden

of missed opportunities, hopelessness, and despair

to become partners in raising awareness.

“We are calling all the people of Milwaukee to be

part of the solution through exercising the fran-

chise. As we face these unprecedented challenges to

our democracy and the right to vote in the state of

Wisconsin, this March and motorcade urged all to

be a part of the solution and join this Voter Educa-

tion and outreach effort.”

Transformational voter march
(continued from page 1)

The Parklawn Assembly of God and Dream Team United MKE will be hosting a com-
munity pop-up and grocery giveaway at 3725 N. Sherman Blvd. on Sunday, October
25, 12:30 to 3:30 p.m. . Dream Team United MKE member Alderman Russell W. Stam-
per, II and 7th District Alderman Khalif J. Rainey are urging residents in need to take
advantage of this opportunity.   
The event will feature the distribution of food boxes and other products. Residents

are asked to meet in the parking lot of the Parklawn and are encouraged to wear
masks. There will be enough supplies to distribute boxes to 500 families, and supplies
will be distributed on a first come, first serve basis. For questions call  442-7411.

Community pop-up and grocery giveaway Sunday

         
        
       
         

         
       



CHICAGO – For 10
years, Nielsen has been
dedicated to telling the
story of the power of Black
consumers and their diver-
sity, long before the call for
social justice sounded. 

According to “The Power
of the Black Community –
From Moment to Move-
ment,” the 10th annual re-
port in Nielsen’s Diverse
Intelligence Series on
African American con-
sumers, Black influence on
the economy and pop cul-
ture continues to drive not
only significant moments in
history, but drive change
across industries and digital
platforms.

From video streaming,
radio listenership and pod-
casting to buying Black and
staying connected to social
movements through social
media, African Americans
are leading the conversa-
tion with an unprecedented
impact on brands, policies
and what the country
watches, buys and listens
to.

“African Americans are
calling out systemic racism
while at the same time cre-
ating opportunities for
growth across social plat-
forms and businesses with
various levels of innova-
tion,” said Cheryl Grace,

senior Vice President of
Consumer Insights and En-
gagement, Nielsen. “African
Americans have historically
navigated these imperfect
structures— but this current
global reckoning brought on
by a unique confluence of
moments, proves the power
of the Black community and
its incredible influence.”
Grace is also the founder of
Nielsen’s Diverse Intelli-
gence Series of annual re-
ports about U.S.
multicultural communities.

Key findings from the 
report include:

There has been an overall
increase in buying power
across the community, and
also where and what
African Americans are buy-
ing.

African Americans are
limiting the amount of time
they are spending out in
public due to COVID-19,
and shopping where they
can get more value.

Blacks make more fre-
quent trips to the store,
spending less per trip than
the total population.

Online shopping is a con-
venient and safe alternative
to brick-and-mortar shop-
ping – this year, 48% of
African American house-

holds shop online, 11%
more than the average
household.

In the last decade, there
have been more successful
Black brands, Black-owned
businesses, and investment
in expanded economic op-
portunities for African Amer-
icans. 

African Americans are
nearly three times as likely
to take to social media to
show support of their fa-
vorite companies and
brands.

African Americans are
now 58% more likely to ex-
pect the brands they buy to
take a stance on issues
and 37% more likely to buy
a brand when they do

The Black Lives Matter
movement has influenced
allies to take action as well.
For example, Hispanic con-
sumers outpaced African
Americans in their expecta-
tion that the brands they
buy support social causes
as well.

African Americans have
been at the forefront of the
COVID-19 crisis, as they’re
more likely to be employed
as essential workers.

Needing to strike a bal-
ance between work and
home, African Americans
are spending the most time
on their smartphones com-

pared to the total popula-
tion.

In one week, African
Americans spend over
eight hours social network-
ing, about three hours
watching videos and over
one hour streaming audio
on their smartphones.

Smartphone ownership
for African Americans has
grown from 44% in 2011 to
98% in 2020—faster than
the total population.

Podcasts have become a
central stage for Black
voices. 

African Americans spend
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Black consumers spend more, loyal and diver   



   
   

   
     

   
     

   
   

    
   
    

   
  

  
   

    
    
   

   
   

  
   

    
   

  
  

   
   

   
   

   

  
   

     
  

   
   

   
   

   
   
  
  

  
   

   
    

   
    
  

     
  

    
  

 

    
 

    
   

   
   

   

  
    

    
   

   
   

   
    

    
  

    
   

  
     

  

   
   

    
   
  

  
   

   
 

  
    

     
    
  

  
     
     
    
     

    
   

  
     

   
  

   
    
   

 
  

     
   

    
  

    
   

  
    

   

    

   
  

   
   

   
   

  

 
   

     
   

  
   

   
 

  

more time per week
streaming audio, including
podcast listening, than the
total U.S. population.

In a typical week, almost
half (49%) of African Ameri-
can podcast listeners
spend about one to four
hours listening to podcasts.

Radio has remained a
trusted channel for news
and information for African
Americans, reaching 98%
of them every month.

Black consumers are the
No. 1 ethnic group in
watching live TV, playing
game consoles, smart-
phone media consumption,
and streaming audio.

The Top 20 advertisers’
spend on media focused on
African Americans has in-
creased from $3.34 billion
in 2011 to $3.86 billion in
2019—almost a 16% in-
crease.

This time of racial reckon-
ing has placed great re-
sponsibility on Hollywood
and other media publishers
to be more inclusive in the
stories and characters they
tell.

With streaming offerings,
Black audiences now have
a lot more choice in pro-
grams that depict their real-
life experiences,

Black households have
steadily increased subscrip-
tions to streaming serv-
ices— from 65% in 2019 to
70% in 2020.

African Americans are
more likely to download a
video podcast, watch live
TV, or keep up with news
through a streaming serv-
ice, compared to the total
population.

For the first time, Nielsen
this year created an Inclu-
sion Opportunity index,
which was used to study
the most popular programs
on broadcast, cable and
SVOD to determine how
representative they are of
different demographics. 

One study comparing in-
clusion of Black men and
women found that Reality,
News/Weather and Drama
are representative of Black
men, compared to their rep-
resentation in the U.S. pop-
ulation.

But Black women are far
from parity across the
board, coming close to it in
one genre: Drama.

Fifty six percent of the top
broadcast shows analyzed
have a Black female cast
member.

In the past decade,
there’s been considerable
growth in African Ameri-
cans’ population, buying

power, education and in-
come. 

There are 48.2 million
African Americans in the
U.S.

From 2020 to 2060, Black
Americans will contribute to
more than 20% of the total
U.S. population growth.

African Americans are
significantly younger with a
median age of all 32—six
years younger than the na-
tional average and 11 years
younger than non-Hispanic
whites.

With smaller households
and younger children, Black
grandparents are filling the
role of caregivers. 

African American house-
holds are smaller than the
national average at 2.48 vs.
the national average of

2.52.
Twenty nine percent of

these households are more
likely to have children
under 18 compared to 27%
of all U.S. households.

Five percent of African
American grandparents live
with their grandchildren,
and 40% of those grand-
parents are the main care-
givers. For more details

download the report at:
www.nielsen.com/africana
mericans. Join the conver-
sation on Facebook
(Nielsen Community) and
Twitter (@NielsenKnows)..
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Photo and story from the NNPA—Black Press of America



SUMMONS
(PUBLICATION)

STATE OF WISCONSIN
CIRCUIT COURT

MILWAUKEE COUNTY
NOTICE AND ORDER FOR⸍
NAME CHANGE HEARING

Case No. 20CV005641

In the matter of the name change of:
CLYDE HALL

NOTICE IS GIVEN:
A petition was filed asking to change
the name of the person listed above:
From: CLYDE HALL To: CORDE’
HALL
Birth Certificate: CLYDE HALL III

IT IS ORDERED
This petition will be heard in the Cir-
cuit Court of Milwaukee County, State
of Wisconsin.
Judge’s Name: HON. WILLIAM S
POCAN PLACE: 901 N. 9th Street,
Milwaukee, Wisconsin, 53233 DATE:
NOVEMBER 18, 2020 TIME 8:45
A.M.

IT IS FURTHER ORDERED:
Notice of this hearing shall be given by
publication as a Class 3 notice for three
(3) weeks in a row prior to the date of
the hearing in the Milwaukee Commu-
nity Journal, a newspaper published in
Milwaukee County, State of Wiscon-
sin.
Dated:  10-13-2020
BY THE COURT:
HON. WILLIAM S POCAN
Circuit Court Judge
216/10-14-21-28-2020

SUMMONS
(PUBLICATION)

STATE OF WISCONSIN
CIRCUIT COURT

MILWAUKEE COUNTY
NOTICE AND ORDER FOR
NAME CHANGE HEARING

Case No. 20CV005716

In the matter of the name change of:
FLORENCE ANN JONES
By (Petitioner) FLORENCE ANN
JONES

NOTICE IS GIVEN:
A petition was filed asking to change
the name of the person listed above:
From: FLORENCE ANN JONES To:
RUHAMAH ANN FLOWERS
Birth Certificate: FLORENCE ANN
LEONARD

IT IS ORDERED
This petition will be heard in the Cir-
cuit Court of Milwaukee County, State
of Wisconsin.
Judge’s Name: HON. PEDRO COLON
BR. 18 PLACE: 901 N. 9th Street,
Milwaukee, Wisconsin, 53233 DATE:
December 2, 2020 TIME 9:00 A.M.

IT IS FURTHER ORDERED:
Notice of this hearing shall be given by
publication as a Class 3 notice for three
(3) weeks in a row prior to the date of
the hearing in the Milwaukee Commu-
nity Journal, a newspaper published in
Milwaukee County, State of Wiscon-
sin.
Dated:  9-29-2020
BY THE COURT:
HON. PEDRO COLON
Circuit Court Judge
213/10-14-21-28-2020

SUMMONS
(PUBLICATION)

STATE OF WISCONSIN
CIRCUIT COURT

MILWAUKEE COUNTY
NOTICE AND ORDER FOR
NAME CHANGE HEARING

Case No. 20CV005550

In the matter of the name change of:
HAYLI REANNA HURD MALONEY

NOTICE IS GIVEN:
A petition was filed asking to change
the name of the person listed above:
From: HAYLI REANNA HURD-
MALONEY

To:
HAYLI REANNA MALONEY
Birth Certificate: HAYLI REANNA
MALONEY

IT IS ORDERED
This petition will be heard in the Cir-
cuit Court of Milwaukee County, State
of Wisconsin.
Judge’s Name: HON. DAVID SWAN-
SON RM 413 PLACE: 901 N. 9th
Street (VIA ZOOM) Milwaukee, Wis-
consin, 53233 DATE: November 4,
2020 TIME 2:30 P.M.

IT IS FURTHER ORDERED:
Notice of this hearing shall be given by
publication as a Class 3 notice for three
(3) weeks in a row prior to the date of
the hearing in the Milwaukee Commu-
nity Journal, a newspaper published in
Milwaukee County, State of Wiscon-
sin.
Dated:  9-24-2020
BY THE COURT:
HON. DAVID SWANSON
Circuit Court Judge
214/10-14-21-28-2020

SUMMONS
(PUBLICATION)

STATE OF WISCONSIN
CIRCUIT COURT

MILWAUKEE COUNTY
NOTICE AND ORDER FOR
NAME CHANGE HEARING

Case No. 20CV5337

In the matter of the name change of:
LAQUANDA SHANETTE AUSTIN
By (Petitioner) LAQUANDA
SHANETTE AUSTIN

NOTICE IS GIVEN:
A petition was filed asking to change
the name of the person listed above:
From: LAQUANDA SHANETTE
AUSTIN To: VEGAS CHRISTINE
VON HARDY
Birth Certificate: LAQUANDA
SHANETTE AUSTIN

IT IS ORDERED
This petition will be heard in the Cir-
cuit Court of Milwaukee County, State
of Wisconsin.
Judge’s Name: HON. KEVIN E
MARTENS BR 27 PLACE: 901 N. 9th
Street, Room 403 ***TO BE HELD
VIA ZOOM*** Milwaukee, Wiscon-
sin, 53233 DATE: November 20, 2020
TIME 10:00 A.M.

IT IS FURTHER ORDERED:
Notice of this hearing shall be given by
publication as a Class 3 notice for three
(3) weeks in a row prior to the date of
the hearing in the Milwaukee Commu-
nity Journal, a newspaper published in
Milwaukee County, State of Wiscon-
sin.
Dated:  10-8-2020
BY THE COURT:
HON. KEVIN E MARTENS
Circuit Court Judge
217/10-14-21-28-2020

SUMMONS
(PUBLICATION)

STATE OF WISCONSIN
CIRCUIT COURT

MILWAUKEE COUNTY
NOTICE AND ORDER FOR
NAME CHANGE HEARING

Case No. 20CV004677

In the matter of the name change of:
RACHEL ANN BUTH
By (Petitioner) RACHEL ANN BUTH

NOTICE IS GIVEN:
A petition was filed asking to change
the name of the person listed above:
From: RACHEL ANN BUTH
To: RAE BU LUCK
Birth Certificate: RACHEL ANN
BUTH

IT IS ORDERED
This petition will be heard in the Cir-
cuit Court of Milwaukee County,
State of Wisconsin.
Judge’s Name: HON. CARL ASHLEY
BR. 33 Room 500 PLACE: 901 N. 9th
Street, Milwaukee, Wisconsin, 53233 
DATE: November 13, 2020 TIME

2:00 P.M.

IT IS FURTHER ORDERED:
Notice of this hearing shall be given by
publication as a Class 3 notice for three
(3) weeks in a row prior to the date of
the hearing in the Milwaukee Commu-
nity Journal, a newspaper published in
Milwaukee County, State of Wiscon-
sin.
Dated:  10-13-2020
BY THE COURT:
HON. CARL ASHLEY
Circuit Court Judge
218/10-14-21-28-2020

SUMMONS
(PUBLICATION)

STATE OF WISCONSIN
CIRCUIT COURT

MILWAUKEE COUNTY
NOTICE AND ORDER FOR
NAME CHANGE HEARING

Case No. 20CV005462

In the matter of the name change of:
GENE DEON ANDERSON

NOTICE IS GIVEN:
A petition was filed asking to change
the name of the person listed above:
From: GENE DEON ANDERSON To:
GENE DEON ANDERSON HEN-
NING
Birth Certificate: GENE DEON AN-
DERSON

IT IS ORDERED
This petition will be heard in the Cir-
cuit Court of Milwaukee County, State
of Wisconsin.
Judge’s Name: HON. TIMOTHY M
WITKOWIAK Room 415 PLACE:
901 N. 9th Street, Milwaukee, Wiscon-
sin, 53233 DATE: November 18, 2020
TIME 10:30 A.M.

IT IS FURTHER ORDERED:
Notice of this hearing shall be given by
publication as a Class 3 notice for three
(3) weeks in a row prior to the date of
the hearing in the Milwaukee Commu-
nity Journal, a newspaper published in
Milwaukee County, State of Wiscon-
sin.
Dated:  10-8-2020
BY THE COURT:
HON. TIMOTHY M WITKOWIAK
Circuit Court Judge
219/10-21-28/11-4-2020
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