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SPECIAL FOCUS

DENTISTS IMPLEMENT 
COVID-19 SAFETY MEASURES: 

WHAT TO EXPECT WHAT TO EXPECT 
AT YOUR NEXT AT YOUR NEXT 
APPOINTMENTAPPOINTMENT
Dental offices across the state have started
to reopen for non-emergency procedures
amid the COVID-19 pandemic, and Wiscon-
sin’s dentists are rising to even higher lev-
els of caution – with guidance from the
American Dental Association, the Centers
for Disease Control and Prevention and oth-
ers – to protect their patients, dental teams
and communities.

“Dentistry has always been a leader when it comes
to patient safety and infection control, with standard
precautions central to the way we practice,” said
Wisconsin Dental Association President-Elect Dr.
Paula Crum, a periodontist in Green Bay. “In recent
months, dentists have been researching and acquir-
ing additional personal protective equipment (PPE),
reviewing state and federal guidance and implement-
ing new office policies, all to make sure patients re-
ceive the best and safest care. By conducting health
screenings, using proper PPE and, most importantly,
exercising our professional judgment, dentists are

(continued on page 2)

ENOUGH!ENOUGH!
PROTESTING THE POLICE
INVOLVED DEATH OF
GEORGE FLOYD!

Like the rest of the nation and the world, Milwaukee was the scene of mostly peace-
ful protests of the death of George Floyd last Memorial Day! His death at the hands
of Minneapolis police officers has sparked outrage and demonstrations in just about
every major American city. The death has also galvanized countries in Europe as
well. Floyd has become synonymous with police and citizen involved deaths of
Black adults and children the last 10 years. Most heartening is the increased in-
volvement of non-people of color in the protests expressing solidarity, calling for
justice, and telling a COVID-19 weary America: “Black Lives Matter!”
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well-equipped to safely care for patients at
this time.

Just as day-to-day life has changed during
the health emergency, scheduling and attend-
ing a dental appointment will likely be a bit
different, too. 

Protocols between each dental office will
vary, but you may notice these changes at
your next appointment.

• More detailed screening. Most dental of-
fices will ask about symptoms you or anyone
in your household may have experienced re-
cently. 

These questions may be asked over the
phone prior to a visit, and repeated upon ar-
rival to assess your most current health sta-
tus. 

Additionally, your temperature may be taken

using a no-contact digital thermometer. Many
offices are not only practicing these precau-
tions with patients, but also among dentists
and staff when they arrive for work each day.

• Limited congregation. Many offices are ad-
justing schedules to space appointments
throughout the day, both to limit the number of
people in the office and to allow extra time for
cleaning between patients. To avoid crowds in
common spaces, you may be asked to notify
staff of your arrival before entering the build-
ing. 

Some offices may ask patients to wait in
their vehicle before their appointment; others
may have rearranged waiting rooms to main-
tain social distancing. 

Many are also asking that patients, aside
from children, come to appointments alone to
limit the number of people in the office.

• Added PPE. The most obvious differences
you see may be in the form of new protective
equipment on staff and in the office. It won’t
be uncommon to find newly installed plexi-
glass barriers surrounding reception desk
areas, as well as front office staff wearing
masks at all times. 

Patients may be asked to wear masks when
not undergoing treatment. Your dentist, hy-
gienist and other members of the dental team
will likely be utilizing different PPE than you’re

used to, including updated gowns, caps,
masks and face shields. 

No different from before, gloves and non-
reusable masks are disposed of and replaced
before each new patient.

• Increased sanitization. Infection control
measures have always been at the forefront of
importance in the dental setting. Now, while
maintaining the same high sanitary standards
already in place, you may notice even more
steps being taken. 

These could include hand sanitizer being
made available for you to use before and after
your appointment, staff wiping down objects
you touch like pens or furniture or items like
magazines and toys absent from waiting
rooms. In some cases within the office, you
could find things covered in a disposable, sin-
gle-use cover, such as on keyboards or dental
equipment. 

Just like some PPE, these are discarded and
replaced after seeing a patient.

Keeping you safe and healthy are your den-
tist’s highest priorities. If you have any con-
cerns about the precautions your dental office
is taking, don’t hesitate to call the office and
ask. 

Your oral health plays a substantial role in
your overall wellness, and is important to
maintain, no matter the circumstance.

WHAT TO WHAT TO 
EXPECT EXPECT 
AT YOUR NEXT AT YOUR NEXT 
APPOINTMENTAPPOINTMENT

(continued from cover page)

AmeriHealth 
Caritas: Seeing 
COVID-19 Through
the Eyes of
a Child
Challenges facing
children in already
vulnerable 
communities 
compounded 
during pandemic

PHILADELPHIA, PA. — All of the
information, fears, and personal challenges of adjusting to
life in the wake of COVID-19 can be daunting for adults.
So it’s fairly easy to envision the anxiety our new reality
may be causing children — which can be compounded for
children already dealing with social and environmental
factors that affect their health and well-being. 

(continued on page 6)
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In the wake of the horrible death of George Floyd, the growing call for social justice

is at its peak. While Black Lives Matter is important and a growing conversation,
many Black women feel overlooked beyond the police brutality and deaths everyday.
As we all work to find resolution, many non-Blacks may want to know what they can
do to support or an attempt at understanding what it means to be Black in America. 

For many Black Women in America, they go through life feeling unseen, overlooked
and flat out invisible. TaChelle Lawson has 6 ways non-blacks can be more sensitive
of key black women issues:

• Stop tanning and comparing your skin to your Black co-workers. While some
choose to have darker
skin it doesn’t mean they
experience life the same
as Black women. A Black
woman’s life is an entirely
different experience so
comparing the two as the
same is wrong.

• Don't look like a kid in
the candy store as you
ask questions about a
Black woman's hair or
stare at it. Black women’s
hair is a serious issue and
is not entertainment or
something to joke about.

• Avoid saying things
that imply our natural
beauty is inferior to yours.
Examples such as I'd love
a big butt or big lips but

not the big legs or a wide nose.
• Provide confidence to young Black girls: When you see a little Black girl, tell her

she's pretty, beautiful, smart.
•Ask a Black woman about her experiences at work, as a customer or a citizen.
•Don't jump to the conclusion that a Black woman is angry because she tells you

how she feels about something and is direct about it.

6WAYS NON-
BLACK PEOPLE
CAN BE MORE
SENSITIVE TO
KEY BLACK
WOMEN ISSUES!

Residents of different races, ages and genders came
out to clean up areas of the community touched by
unrest.—All photos by Kim Robinson

THE CLEAN-UP
AFTER THE PROTEST...
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These additional distribution
and collection sites will help fulfill
the demand for masks.
“We’re glad to extend our as-

sistance to #MaskUpMKE on this
crucial effort to help keep our
communities safe. 
With our locations all across

Southeastern Wisconsin, it’s eas-
ier than ever for neighbors to pick
up a kit and start doing their
part,” said Jay McKenna, presi-
dent and chief operating officer of
North Shore Bank.
“We’ve always believed in the

power of community, and we sup-
port this collective effort to help
provide 3.5 million masks to
those who need them most.”
Healthy individuals are en-

couraged to participate by visiting
JOMMinistry.org/Masks to regis-
ter to volunteer and pick up the
no-sew mask making kits from a
North Shore Bank location to
take home for assembly. The
pick-up times will take place dur-
ing bank hours. 
Each kit contains instructions

and materials to make 700
masks, and each mask takes ap-
proximately one to two minutes
to assemble. Volunteers will re-
turn their boxes to North Shore
Bank upon completion.
Along with North Shore Bank,

the organizations involved in
#MaskUpMKE are: Rebel Con-
verting, Medical College of Wis-
consin (MCW), Greater
Milwaukee Foundation, Zilber

Family Foundation, United Way
of Greater Milwaukee & Wauke-
sha County, Fiserv Forum and
the Milwaukee Bucks, Milwaukee
Habitat for Humanity, Code for
Milwaukee, NeighborExpress-
MKE, and Just One More Min-
istry.
The face covering kits were

made and donated by Rebel
Converting, a Saukville-based
manufacturer of hospital-grade
disinfectant wipes. Overall, Rebel
has committed to making and do-
nating materials for
#MaskUpMKE to make 3.5 mil-
lion face coverings to address
the growing need for personal
protective equipment. 
As part of phase two of the ini-

tiative, Rebel Converting is giving
$25 to Just One More Ministry for
each completed box of 700
masks, up to a commitment of
$30,000.
“The support we’ve received

from the community and organi-
zations who truly care to make a
difference is outstanding. With
their ties to the community and
span of locations across South-
eastern Wisconsin, we knew
North Shore Bank was the per-
fect next partner for us as we en-
tered Phase Two in the effort to
stop the spread of COVID-19,”
said Rebel Converting Owner
Mike Kryshak.
MCW has been involved in

MaskUpMKE to advise on the

#MASKUPMKE
TAPS NORTH
SHORE BANK
BRANCHES FOR
MASK KIT
DISTRIBUTION
SITES AS DEMAND
CONTINUES FOR
PHASE TWO
Volunteers needed to
reach goal of 3.5 
million masks 
made and donated

#MaskUpMKE today an-
nounced it has partnered
with North Shore Bank for
distribution and collection of
the initiative’s mask making
kits. 

Now through June 15, all 33 Southeastern
Wisconsin North Shore Bank locations will
offer mask making kits for volunteers to
pickup to help meet the need of making 3.5
million masks for essential providers in Mil-
waukee. 

(continued on page 5)
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health and safety aspects on the entire process. After a 72-hour quar-
antine period, the masks will be distributed to the community under
their guidance. Medical and nonprofit organizations should visit
www.MaskUpMKE.org/request to request masks. Individuals looking
for masks who do not belong to medical and nonprofit organizations
should call 2-1-1 for more information.
For more information on MaskUpMKE, visit www.MaskUpMKE.org,

watch their PSA here or check out a video here.
About MaskUpMKE
In response to the COVID-19 pandemic, a group of health and com-

munity leaders have united to form MaskUpMKE, an initiative to get
more face coverings into the hands of first responders and community
members across Milwaukee. The participants are: Rebel Converting,
Medical College of Wisconsin, Just One More Ministry, Greater Mil-
waukee Foundation, Zilber Family Foundation, Milwaukee Bucks and
Fiserv Forum, United Way of Greater Milwaukee & Waukesha County,
Milwaukee Habitat for Humanity and North Shore Bank. Many of the
partnering organizations are engaged in a cross-sector coalition
formed to strategically, equitably and rapidly respond to the COVID-
19 pandemic in our region. The MKE Civic Response Team is devel-
oping unprecedented systems to identify greatest needs, align
resources and coordinate relief efforts around the community’s top
priorities.

About North Shore Bank
North Shore Bank, headquartered in Brookfield, has assets of over

$2 billion and 45 offices throughout eastern Wisconsin and northern
Illinois. Wisconsin locations are in metro Milwaukee, Ozaukee County,
Racine, Kenosha, Appleton, Menasha, Green Bay and surrounding
areas, Burlington, Union Grove, Muskego, and Door County. Locate a
North Shore Bank office. You can also connect with the bank on
LinkedIn, Facebook, Twitter, Pinterest, and Instagram.

About Just One More Ministry
Just One More Ministry (JOMM) who accepts donated food that

would be otherwise thrown away from restaurants, caterers, fairs &
festivals, and grocery stores has expanded its mission during these
challenging the times. The ministry has been participating in Rebel
Converting LLC’s One Million Masks campaign to make initially 1 mil-
lion, then 2 million and ultimately 3.5 million masks to help protect in-
dividuals against COVID-19 (see video). JOMM is seeking more
volunteers to complete this challenge. 
Those interested in volunteering are asked to visit https://www.jom-

ministry.org/masks for details on volunteering requirements, instruc-
tions and signing up.

(continued from page 4)

#MASKUPMKE 
and NORTH SHORE
BANK team-up

TORONTO, ONT – THE PUB-
LIC IS CONFUSED!  THE PUB-
LIC IS SCARED! AND THE
PUBLIC IS ALSO EXCITED! 
But they don’t know what to do,

what to think and what will hap-
pen when their favourite Spa and
Salon reopens. 
Much has been made of the

new norm as businesses begin to
open their doors to the public.
We have already experienced
significant impacts on our modi-
fied behaviour in examples such
as self-distancing lines at check-
outs, no return policies, enforced
wearing of masks, interacting
with staff behind shielded plexi-
glass and other containment
measures.
“The hands-on services and

treatments provided by hair-
dressers, aestheticians, mani-
curists and massage therapists
are going to be especially chal-
lenged to adopt similar restric-
tions in an effort to protect their
staff and clients,” states Jeff Al-
ford, president of The CBON
Group, Canada’s largest supplier
of professional infection control
products.
“One thing consumers do know

is that they will likely be encoun-
tering a very different world when
salons and spas start once again
to take appointments,” continues
Alford. The professional beauty
industry is in turn going to be
welcoming back a very different
kind of client, one that is more

aware, more educated and more
scrutinizing of workplace environ-
ments and sanitizing practices in
place to keep them protected.
“The new norm in the age of
coronavirus is going to be ac-
companied by social awareness
where consumers assume
greater responsibility for their
own physical safety and personal
welfare”.
The general public has wit-

nessed protective measures im-
posed on them by retail stores,
restaurants, banks, transit, etc.
However, they have also exer-
cised their own personal safety
responses by wearing masks and
gloves, shopping online, avoiding
busy store hours or simply just
staying at home. When salons
and spas do re-open, consumers
can continue taking measures to
reduce the risk of infection when
getting a haircut, manicure, facial
or a massage.
Here are tips from Alford that

he suggests the public can look
for as they return to their
favourite salon or spa.

Advanced Awareness of
Salon/Spa Policy Changes
Even before you book an ap-

pointment, you should be aware
of what measures your salon or
spa are taking to keep you safe
while in their care. Their website,
social media channels or email
notifications should be announc-
ing changes in policy that might
include, required use of face

masks, restrictions in services
(like no hair drying), reduced (or
extended) hours, no walk-ins, no
waiting areas, no outside food or
drinks, etc. Become familiar with
those policies and make sure
you’re comfortable with them be-
fore making a booking. You do
not want to become a social
media sensation by causing a
scene when you show up and
are potentially taken by surprise.

Communicate with Your Pro-
fessional Beauty Facility
Perhaps your local salon or

spa isn’t all that tech savvy with
making updates through digital
media. You can also give them a
call when booking your appoint-
ment and inquire about changes
in policy. You can ask if staff will
be wearing masks, what addi-
tional cleaning and disinfection
practices are in place and
whether they are undertaking any
screening measures (e.g. check-
ing for flu-like symptoms, temper-
ature taking or filling out forms).
This knowledge will give you the
confidence to continue with your
booking or contemplate an alter-

native destination. Safety is not
only about you, but the practices
enforced upon the people around
you as well.

Before You Enter…
Before entering your salon or

spa, you should see notification
of any changes communicated
through signage or posted letters
at the door or window. This will
let you know that policies are
being universally applied to
everyone. Remember, the risk of
infection does not just come from
within the facility but also from
other patrons.

Reception, the First Line
of Defence

A salon or spa’s primary objec-
tive during this outbreak is to pre-
vent the introduction of viruses
that can lead to infection. Larger
establishments may have a des-
ignated greeter at the door who
can screen clients before they
enter the premises. Smaller sa-
lons or spas should have a physi-
cal barrier or reception desk that
prevents clients from freely enter-
ing before being processed.
Hand sanitizing gel, availability of

personal protective equipment
(PPE) like masks and gloves,
disposal of outside coffee cups,
form-filling, etc. may all be part of
the new norm. If these measures
are not in place, you may need to
ask yourself why and what other
precautionary steps are not being
taken to keep you safe?

Social Distancing
is Possible

While maintaining distance
may not be possible when ob-
taining professional beauty serv-
ices, your salon or spa should
still be taking measures to re-
spect the 2-meter separation rule
whenever possible. This may in-
clude removal of waiting areas,
limiting capacity and by-appoint-
ment-only service to avoid over
congestion. It may also involve
removal or decommissioning of
every other workstation, sham-
pooing sink, blow drying area,
etc. to ensure distancing. If your
salon or spa do not have these
precautions in place, you may be
exposing yourself to a higher risk

WHAT YOU SHOULD KNOW BEFORE YOU
RETURN TO YOUR FAVOURITE SPA/ SALON!

(continued on page 6)
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System Administrator
The Southeastern Wisconsin Regional Planning Commission (SEWRPC), the regional
planning agency for the seven county greater Milwaukee Area, has an immediate opening
for a System Administrator.  The successful candidate will be responsible for the Commis-
sion’s computer network administration and support.  The candidate will be responsible
for maintaining the Commission computer system software and peripherals under the di-
rection of the GIS Manager.   

The System Administrator’s primary functions are to install and maintain network systems,
computer workstations, printers, plotters and other devices.  This individual also installs
and updates operating system software and software applications for staff; analyzes pro-
cedures and designs computer programs and scripts to perform GIS or any other type of
data conversion; and completes GIS projects and data requests.  The successful candi-
date will be well versed in many additional skills, including the following:

• Maintaining documentation and inventory for all Commission computer 
hardware and software
• Administering maintenance agreements for computers and related equipment
• Educating staff on various software and network features
• Performing daily backups of data files
• Investigating and solving network system problems

Applicants must possess a sound understanding of data processing techniques, computer
equipment, computer networking principles, and operating system and application soft-
ware.  This position also requires working knowledge of common computer programming
languages, database principles and procedures, and systems analysis techniques. Quali-
ties of tact, judgement, and the highest degree of professional competence are required,
as are good communication and interpersonal skills. 

Graduation from a college or university of recognized standing with a bachelor’s degree in
computer science or related field is required.  In addition, one to three years’ experience
in data processing or information technology is required, as is experience with software
such as Microsoft Office 365 products, Windows operating systems, VMWARE, VEEAM,
GIS and CAD software such as ArcGIS, and Microstation. Requires the ability to be able
to move or lift computer equipment as necessary. 

Please submit resume and cover letter by June 30, 2020 to:

Ms. Elizabeth A. Larsen, Director of Administration
Southeastern Wisconsin Regional Planning Commission
P.O. Box 1607
Waukesha, WI 53187-1607
Phone: (262)547-6721
Fax: (262)547-1103
E-mail: elarsen@sewrpc.org

Learning how best to speak to children about this pan-
demic can help reduce their chances of ongoing emo-
tional difficulties.
Parents play a key role in helping their children navigate

the uncertainty, according to Kamilah Jackson, M.D.,
M.P.H., a medical director at AmeriHealth Caritas, a na-
tional leader in Medicaid managed care and other health
care solutions for those most in need. “Your best chance
at reaching your children with such heavy news is to try to
remain calm and reassuring, while creating a space for
your children to share what they know. It is important that
children know about the virus, its danger, and how it is
contracted and is it best to stick to the facts.”
While clinical experience suggests that most healthy

children may not face a significant risk of death[ii], it is dif-
ficult to determine what emotional effects this pandemic
will have on them in the long run. “Children do well with
structure and predictability in general,” added Dr. Jackson,
“so it is best to continue with a routine as much as possi-
ble.”
With that in mind, parents may have to adjust their usual

habits when watching or reading the news. “Parents
should be mindful of limiting the news when children are
awake so they aren’t overexposed to the unfolding
drama,” said Dr. Jackson. 
She also noted that the impact of COVID-19 is being felt

differentially by our most vulnerable. “The pandemic com-
pounds disparities we already know exist across race and
income levels,” Dr. Jackson explained. 
“Many parents are in industries where they are not able

to work from home, have already lost employment and are
at risk for housing instability, lack health care services,
and are food insecure.”
Dr. Jackson offers the following suggestions when talk-

ing to you children about the COVID-19 pandemic:
Ask your child what they know about the current situa-

tion. Understanding what they are hearing and learning
provides a good place to then address any questions they
may have.
Remain calm as you speak with your children, as they

will model their own behavior after yours.
Review the facts with them, but don’t over explain. “If

they have questions, answer them without going into ex-
cessive detail,” added Dr. Jackson. “They will let you know
if there is something they don’t understand.”
Establish a routine and stick to it. “Schedules have been

upset since children aren’t in school, so it is best to wake
them at the same time each day and get them into a new
routine so they will feel more comfortable,” explained Dr.
Jackson.
Be sure to set aside time each day to talk to your chil-

dren to get a feel for their mental state. “The news is
changing fast and your child may have heard something
that is unsettling, so be sure to take their ‘mental’ temper-
ature so they have a chance to ask any new questions
that may arise,” stresses Dr. Jackson. “They will feel bet-
ter knowing that they will have time each day to ask ques-
tions or raise concerns.”
Learn more by visiting the websites for the Center for

Disease Control and Prevention, The National Child Trau-
matic Stress Network, and the American Academy of
Child and Adolescent Psychiatry.

About AmeriHealth Caritas Family of Companies
AmeriHealth Caritas is one of the nation’s leaders in

health care solutions for those most in need. Operating in
13 states and the District of Columbia, AmeriHealth Cari-
tas serves approximately 4 million Medicaid, Medicare
and Children’s Health Insurance Program (CHIP) mem-
bers through its integrated managed care products, phar-
maceutical benefit management and specialty pharmacy
services, and behavioral health services. Headquartered
in Philadelphia, AmeriHealth Caritas is a mission-driven
organization with more than 35 years of experience serv-
ing low-income and chronically ill populations. For more
information, visit www.amerihealthcaritas.com.

(continued from page 2)

AmeriHealth 
Caritas

of infection through exposure to other customers in
close quarters.

Getting Ready for Your 
Appointment

Your professional beauty provider should clean
and disinfect their workstations and treatment
areas between every appointment. All disposable
items used with a client should be discarded. Any
manicure/pedicure tools should be high level disin-
fected in a soaking tray. 
All points of client contact including work sur-

faces, chairs, treatment beds, face cradles, magni-
fying lamps, etc. should be disinfected with a
Health Canada approved hospital grade disinfec-
tant for the requisite contact time. Some products
may take as long as 10 minutes to do their job, so
you should be prepared to wait in between appoint-
ments.
If your salon or spa has fast client turnover that

does not allow for proper sanitizing protocols to
take place, you should be aware of the heightened
exposure to infection you may be facing.

Ask Your Professional Beauty Practitioner
The coronavirus outbreak has required beauty

professionals to brush up on their germ and infec-
tion prevention knowledge. Some may have al-
ready had sanitizing best practices in place prior to
COVID-19, but additional training and education
may now be required. 
There are numerous online courses available to

the cosmetology trade with opportunities to receive
certification. So, you should be able to engage with
your professional and have them address any

health-related questions. 
Better still, he or she should start your appoint-

ment by letting you know what measures they have
in place to keep you safe prior to the commence-
ment of any treatment or service and conclude with
“do you have any questions or concerns before we
get started?. 
If your facility is not doing this or is unable to re-

spond to your infection prevention questions, how
safe should you feel?
In the new norm, social awareness will play an

increasingly larger role to ensure you’re using the
services of a salon or spa that is well positioned to
protect you from the risk of infection. 
This is true during a pandemic like coronavirus

but also during seasonal flu outbreaks or to prevent
everyday infections associated with the spread of
viruses, bacteria and fungi in personal care estab-
lishments. 
Social awareness will not only be practiced at a

facility but also through word of mouth, online re-
views, social media engagement, etc. to ensure
your friends and family also have the same level in-
fection prevention knowledge and monitoring. Only
then, can we all know and be confident that we’ve
done everything possible to contain the risk of an
outbreak resurgence and keep everyone safe and
protected.

ABOUT THE CBON GROUP
The CBON Group is Canada’s Leading supplier

of infection control products for the Beauty industry.
For over a Decade the company has been educat-
ing professionals online and offline in all infection
control protocols.

(continued from page 5)

WHAT YOU SHOULD KNOW 
BEFORE YOU RETURN TO
YOUR FAVOURITE SPA/ SALON!
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MILWAUKEE PUBLIC SCHOOLS
RFP DOCUMENT INFORMATION FOR A/E GRAPHICS, INC.

1. REQUEST FOR PROPOSAL:
RADON EVALUATION SERVICES
System Wide - Various Locations
1124 N. 11th Street
Milwaukee, WI 53233
Project No. 20-001

2. RELEASE DATE:
Thursday, May 21, 2020

3. PROPOSALS DUE:
Thursday, June 11, 2020 at 3:00 PM at Facilities and Maintenance Services, 1124 North 11th
Street, Milwaukee, Wisconsin 53233.

The Pre-Proposal Conference Call is scheduled for Tuesday, June 02, 2020 at 9 AM.

This is an open request for services as outlined in the RFP and is advertised in the Daily Re-
porter and numerous local papers and plan agencies.

4. FOR A/E GRAPHICS PLANROOM PROJECT WEBPAGE:
Electronic Bid Submission: YES

PROJECT TITLE:

MPS - System Wide - Various Locations - Radon Evaluation Services, #20-001

STATUS:

Automated Field (“Accepting Bids”, etc…)
Pre Proposal Date: Tuesday, 6/2/20 9:00 AM
RFP Due Date:          6/11/20 3:00 PM

COMPANY & CONTACTS

MPS Facilities and Maintenance
Steve Wellman 262-781-7744

LOCATION:

MPS System Wide - Various Locations, Site No. 600 - 
1124 N.11th Street, Milwaukee, WI 53233.

NOTES AT BOTTOM OF PAGE:

Prebid Notes: Meeting location is listed in the documents found under the Specs Tab.
Questions Due: Monday, 6/8/20 @ 12:00 PM to: DFMSProcurement@milwaukee.k12.wi.us
A/E Project Consultant: Division of Facilities and Maintenance Services
MPS Project Manager: Heather Dietzel
Consultant Cost Estimate: $0.00

Files are available for download. There is no cost involved in downloading files, but you must
be a registered user and logged in to do so. This allows us to recognize you as a plan holder
and issue addendums and notices if necessary.

If you are not a registered user, you may register for an account under the Login section on
the left-hand margin of the plan room.

Documents may also be shipped to you via UPS Ground if you provide a $10.00 delivery fee;
check made out A/E Graphics. Documents will be shipped when mailing check has been
received. Maximum Number of Sets Bidders may receive: Two (2) sets.

If you have any further questions, please feel free to contact Steve Wellman of A/E graphics
at 262-649-3965 or at stevew@aegraphics.com.

5. MPS PERSONNEL TO RECEIVE RFP DOCUMENTS:
- Drawings and Specs – No RFP Forms Required:
• One (1) set - Linda Dahl - Contracts Clerk (for file)
• One (1) set – Michelle Lenski – Project Specialist, Shop #928
• One (1) set – Heather Dietzel
• One (2) set – Affected Shop personnel, Shop #928 Kane and Luzney

6. RFP DOCUMENT SETS TO BE PRINTED AT START:
Distribution to be handled electronically. Print copies on an as needed basis, plus all copies
necessary to send out to MPS.

Copies of RFP documents shall be maintained @ A/E for 60 days after RFP Due Date.

7. BILLING (Include MPS Project Number on all invoices):
Linda Dahl - Procurement Associate
Milwaukee Public Schools
Division of Facilities and Maintenance Services
1124 N. 11th Street
Milwaukee, WI 53233

8. MPS CONTACT PERSON:
Ms. Michelle Lenski, (414) 283-4702; lenskimj@milwaukee.k12.wi.us

PLACE YOUR CLASSIFIED
ADSINSIDE YOUR

MILWAUKEE COMMUNITY
JOURNAL!
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